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 Video – TED Conference – Talk from Alex 

Laskey Opower –  

 Italian consumers survey 

 Type of consumers  

 5 steps for a behavioral science  

 Starting to the paper BOLLETTA “2.0” 

(understandanding the bill) 

 Proactive communication and IFITT 
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Alex Laskey Ted Talk 

 

clik here for PLAY  
 

http://youtu.be/uKC4XGGlnRI
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
http://www.ted.com/talks/lang/it/alex_laskey_how_behavioral_science_can_lower_your_energy_bill.html
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Statics Report, from facile.it  

http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=Ct6klYPWl8O7XM&tbnid=0IRCv0JWhUFULM:&ved=0CAUQjRw&url=http://www.clandestinoweb.com/sondaggi-nel-mondo/sondaggi-di-opinione-e-di-costume/112124-bollette-energia-il-53-degli-italiani-la-controlla-attentamente-solo-il-2-capisce-tutto/&ei=DpyDUuP1JqOR0AWmioDwDg&bvm=bv.56343320,d.ZGU&psig=AFQjCNFUzYs_6GGiBMgOmp02d-hZxUAvWQ&ust=1384443242206227
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 Type of Consumers and  
“what they want”



6 
6 May 2014 

1. Energy efficiency based on behavioral science 

2. Development of smart grids  
Helping Consumers to benefit from smart 

meters and further increase energy 

efficiency 

4. Adoption of new rates  Efficient transition to dynamic rates 

through consumer education 

5. Home automation for information  

3. Capacitation of consumers 
Better information right for consumers to 

help them manage their consumption 
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Help them to 

take an interest 

Help them  

check 

consumtion 

Help them 

to take 

action 

Help them 

to 

understand 

Behavioural science -  Capaciting the consumer is a path 

that requires a scientific approach   



   

 

 

The Italian case 
and the Bill  
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The Italian consumers 

when they receive an 

energy bill get angry 

often 

•the number of pages is very large, 

in average 8-10 pages 

•presents dozens of adjustment 

items is incomprehensible to all 

The Italian Bill is Undestending  

http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=KckRregCo5ly_M&tbnid=nBDJ3hhiXBkQtM:&ved=0CAUQjRw&url=http://www.greenstyle.it/tag/bollette-luce&ei=7pyDUvzCF4PV0QWC-YCQDw&bvm=bv.56343320,d.ZGU&psig=AFQjCNFUzYs_6GGiBMgOmp02d-hZxUAvWQ&ust=1384443242206227
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What can we do in the future ??? 

Audition of AEEG - Bolletta 2.0-  
mercoledì 9 ottobre  

10:00 - 13:00 Lega Consumatori 

AIGET 

ASSOELETTRICA 

WWF Italia 

Soggetto singolo 

Soggetto singolo 

A2A ENERGIA Spa 

ACEA Energia Spa 

CVA Trading Spa 

14:00 - 16:00 ALTROCONSUMO 

ENI Spa 

Epiù Spa 

GDF SUEZ Energie Spa 

R.E TE. Imprese Italia 

Sorgenia Spa 

giovedì 10 ottobre  

10:00 - 13:00 

 

ASSOGAS 

Federazione ANIE 

ADOC Lombardia 

Opower Ind. USA 

EDISON Energia Spa 

Soggetto singolo 

Codici 

Federutility 

ENEL Spa 

 

14:00 - 16:00 E.ON Energia Spa 

ANIGAS 

ADICONSUM 

CITTADINANZATTIVA 

Movimento Consumatori 

Unione Nazionale Consumatori 

Federconsumatori 

 

Transform the energy bill in 

a relationship and simplify 

 

Consultation AEEG in 9 & 10 

October 2013  

in order to acquire critical 

elements and requirements 

associated with the current 

structure of billing 

documents 

 

 

 

 

 

 

 

 

 

Bolletta 2.0/Bolletta trasparente starting  

delibera 13 giugno 2013, 

260/2013/R/com. 

http://wcm.autorita.energia.it/it/docs/13/260-13.htm
http://wcm.autorita.energia.it/it/docs/13/260-13.htm


 The programs begin with the paper, the Bill   
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Analytics 
Insights that consumer  care 

about, such as how their 

cooling use compares 

PERSONALISED 

TIPS 

 

To help consumers 

take action 

 

Mailed 

reports 
Reach all 

consumers 

regardless of 

demographics 

Neighbor Comparison 
Behavioral science helps motivate 

consumers to save energy 
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IFTTT is pronounced like “gift” without the “g.”  

Channels  

Channels are the basic building blocks of IFTTT. Each Channel has its own Triggers and Actions.  

Triggers  

The this part of a Recipe is a Trigger. Some example Triggers are “I’m tagged in a photo on Facebook” or “I check in on 

Foursquare.”  

Actions  

The that part of a Recipe is an Action. Some example Actions are “send me a text message” or “create a status 

message on Facebook.”  

Ingredients  

Pieces of data from a Trigger are called Ingredients. For example, the Ingredients of an Email Trigger could be: subject, 

body, attachment, received date, and the sender’s address. 

https://ifttt.com/wtf
http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=CO7KiqUvmxb9XM&tbnid=gZKyKo-1fmLDbM:&ved=0CAUQjRw&url=http://news.softpedia.com/news/Download-IFTTT-1-0-1-for-iPhone-and-iPod-touch-371995.shtml&ei=yHuUUpzPN8nKswaJyoHQBw&bvm=bv.57155469,d.d2k&psig=AFQjCNFsy4sD1FpfAwun-Uei1YIapuXylw&ust=1385548962445273
http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=KggKhC6iQnpNVM&tbnid=7vnlMYU7QD_PzM:&ved=0CAUQjRw&url=http://allthingsd.com/20121220/ifttt-raises-7m-led-by-andreessen-horowitz/&ei=Tn2UUpXEC4Xasgbow4GoCg&bvm=bv.57155469,d.d2k&psig=AFQjCNFsy4sD1FpfAwun-Uei1YIapuXylw&ust=1385548962445273
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http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=cNfeIUSGCrjhyM&tbnid=UhI6D1DTnbOkfM:&ved=0CAUQjRw&url=http://www.digitaltrends.com/lifestyle/wemo-sensors-now-supports-ifttt-on-multiple-devices/&ei=hnyUUqvXFsfOsgaqkoGoAQ&bvm=bv.57155469,d.d2k&psig=AFQjCNFsy4sD1FpfAwun-Uei1YIapuXylw&ust=1385548962445273
http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=cNfeIUSGCrjhyM&tbnid=hcZ9mRrp5pcFIM:&ved=0CAUQjRw&url=http://www.digitaltrends.com/lifestyle/wemo-sensors-now-supports-ifttt-on-multiple-devices/&ei=t3yUUvWuIoPXswa92YCgAw&bvm=bv.57155469,d.d2k&psig=AFQjCNFsy4sD1FpfAwun-Uei1YIapuXylw&ust=1385548962445273


Social media 

13 

Report on Bill to EE  Web and Mobile 

Call center Marketing Thermostats 

Proactive communication and personalized based on behavioral 

psychology 

Citizen

ship 

 

Turn 

off AC 

Fan 
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We can do many tinghs for reduces and controll……..how say Alex 

Laskay in TED  

 

 

 

 

 

 

 

 

 

 

 

 

But the most overlooked resource to get us to a sustainable 

energy future, it isn't on this slides. It's in this room. It's you, and 

it's me. 

http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=_yDWDX1h_cOojM&tbnid=dvcs5lg1RE9HaM:&ved=0CAUQjRw&url=http://www.giovanioltrelasm.it/2012/11/costruire-famiglia-parliamone-convegno-giovani/&ei=MX-UUsSSCJDAtAa6iIDICg&bvm=bv.57155469,d.d2k&psig=AFQjCNFNZoj1ZmaH4pufnM79_Q6uzBja8w&ust=1385549958811985
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l.gabriele@codici.org 

 

Mob. 331 1954879 

Skype. Luigi-gabriele 

Linkedin : Luigi Gabriele 

Twitter: @Doctorspinone 

Blog. www.luigigabriele.it 

Website: www.consumerismo.it  

mailto:l.gabriele@codici.org
http://www.luigigabriele.it/
http://www.consumerismo.it/

